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September 23, 2024 By Piotr Smietana Director of Brand & Marketing Creative The human brain is an incredibly complex organ capable of processing massive amounts of information in nanoseconds. But to do this work as efficiently as possible, our brains look for patterns or logic to speed up the process.This phenomenon is the basis of the Gestalt
principles, a series of theories about human perception (i.e., how our brains make sense of visual information). Since the early 20th century, the Gestalt principles have had a major influence on the design industry, visible in many modern and iconic designs.Jump to the right positionWhat is Gestalt psychology?What are the Gestalt principles of
design?11 Gestalt Principles1. The Principle of Figure-Ground2. The Principle of Proximity3. The Principle of Similarity4. The Principle of Continuity5. The Principle of Closure6. The Principle of Simplicity7. The Principle of Uniform Connectedness8. The Principle of Common Fate9. The Principle of Parallelism10. The Principle of Focal Points11. The
Principle of Past ExperienceApplying the Gestalt Principles of DesignThe Evolving Role of Gestalt Principles in 2025 DesignAs we move into 2025, the Gestalt principles remain a cornerstone of effective design, but their application has expanded in response to emerging technologies and shifting user expectations.With the rise of immersive
experiences like augmented reality (AR) and virtual reality (VR), designers are leveraging Gestalt principles to create intuitive, seamless interactions within complex multi-dimensional environments.For instance, the principle of proximity is now crucial in guiding users through layered AR interfaces, while figure-ground principles help distinguish
focal elements in VR landscapes.Moreover, Al-driven tools like generative design and automated layout optimization are increasingly incorporating Gestalt principles to enhance user experiences. At Superside, we combine these technologies with the timeless power of Gestalt to produce designs that are both innovative and deeply human-
centered.From creating intuitive website navigation that reduces bounce rates to crafting immersive brand experiences in digital spaces, the Gestalt principles allow us to solve design challenges in ways that resonate with audiences on a subconscious level.In 2025, mastering these principles isn’t just about aesthetic appeal; it’s about crafting
experiences that bridge the gap between cutting-edge technology and user intuition, ensuring designs remain accessible, engaging and impactful.Our expert Al designers help you create, test and launch multiple, impactful concepts at scale. We'll get you to market sooner.See our Al Services See our Al Services What is Gestalt Psychology?Ever
watched those viral videos of over-the-top Christmas light displays? Or a flipbook animation? This is what we're talking about:These are great examples of Gestalt psychology at work. Even though you're watching hundreds of flashing lights or a series of static images, your brain only perceives the '‘whole,' i.e., the moving animation.Gestalt psychology
is a movement that led to the development of the Gestalt principles. It began in Germany in 1910.After watching flashing lights at a railroad crossing, psychologist Max Wertheimer noticed that the lights appeared to be moving, even though he knew they were simply individual lights turning on and off.This realization led Wertheimer, with his
assistants Wolfgang Kohler and Kurt Koffka, to develop a theory that perception involved more than simply combining sensory stimuli. This became known as Gestalt psychology.What are the Gestalt principles of design?So how does this all connect back to the design? The word 'gestalt' means form or pattern, and this quote from Gestalt pioneer Kurt
Koffka sums it up nicely - "The whole is other than the sum of the parts."Gestalt theory posits that when we look at a complex image or design consisting of many elements, our brains will try to create some form, pattern, or structure. The Gestalt principles are the common unconscious shortcuts our brains use to make meaning out of our
environments.That makes them extremely useful for designers, who rely on them to convey more information, more quickly, than would otherwise be possible. Take it from our very own Creative Director, Piotr Smietana:It’s hard to say exactly how many Gestalt principles there are (some are far more common than others). But we’ll focus on 11, which
are most frequently used in design. When put together, these principles can help you create a strong and intuitive user experience that can help improve your bounce rate, lead people through your site, and ultimately drive the intended behavior you want.Eleven Gestalt Principles to keep in mind for designThe seven most common Gestalt principles
are figure-ground, proximity, similarity, continuity, closure, simplicity, and symmetry. But some newer theories are also regarded as Gestalt principles, such as uniform connectedness, parallelism, common fate, focal points, and past experience. Don’t worry - we’ll dive into ‘em all.All this psychological theory can be tough to get into, so we'll be
discussing the principles alongside diagrams and real-world examples to illustrate how you can apply the principles to your design practice.Figure-groundProximitySimilarityContinuityClosureSymmetryUniform connectednessParallelismCommon fateFocal pointsPast experiencel. The Principle of Figure-GroundAccording to this principle, people
segment visuals into two components: figure and ground. The figure is the object or person that is the focus and the ground is the background. This results in people having wildly different interpretations of an image depending on which part they see as the figure or the ground. For example, in the classic optical illusion below, you might see either
two faces or a vase.In contemporary design, this principle is often used to convey two different messages simultaneously. For example, in the macOS Finder icon on the left, you might see either a happy face or a happy face in profile looking at a computer screen. Likewise, in the FedEx logo, if you look at the negative space between the 'e' and 'x,' you
can see an arrow. This shape gives a sense of motion and direction that makes sense for a shipping company that prioritizes speed like FedEx.2. The Principle of ProximityThe Gestalt Principle of Proximity suggests that we tend to see close-set objects as being in a group. For example, in the diagram below, you probably see image A as one block of
dots and image B as three columns.When used in web design, this principle conveys a sense of commonality. For instance, security and application icons are grouped on the Google Workspace landing page, so viewers quickly understand that these images are related.3. The Principle of SimilarityThis principle theorizes that we mentally group objects
that look alike. For example, when you look at the image below, you see alternating rows rather than a block of dots because of the two different colors. If the dots were all a different color, you wouldn't see the image in the same way.You can see this principle frequently in website navigation menus. For example, on Zoom's homepage, all the links
that take users to the app (e.g., join, host, sign in) are blue, whereas the links that are related more to the customer journey (e.g., product pages, pricing, resources) are grey. Without you realizing it, the color differentiation signals that these links have different functions.4. The Principle of ContinuityAccording to the Principle of Continuity, we
perceive objects arranged in continuous lines or curves as more related than elements on a jagged or broken line. For example, you likely see two overlapping lines, not four meeting in the middle in the image below.Take Pinterest's home feed interface, for instance. While the images on the screen are all different sizes, they're arranged in columns
which create unbroken vertical lines of negative space between the pictures. Here, the continuity principle drives users to scroll up and down through the app, as the vertical column layout encourages vertical movement.5. The Principle of ClosureThe Principle of Closure states that even if an image is missing parts, your brain will fill in the blanks
and perceive a complete picture. For example, we can still see the circle and rectangle below, even though the lines are broken.Some of the most recognizable logos (e.g., IBM, NBC) apply this principle.It's also a common feature in web design. For example, when you see a partial image above the fold on a screen (like the pink image on MarkUp.io's
homepage below) your brain wants to complete it by viewing the whole picture, which unconsciously drives you to scroll down the page.6. The Principle of SimplicityAlso known as 'pragnanz,’ German for 'good figure,' the Principle of Simplicity is the idea that people will perceive and interpret ambiguous or complex images in the simplest form
possible. In the example below, you're more likely to see the left image as a simple circle, square and triangle like the image on the right because the three simpler shapes make more sense to your brain than the original amorphous shape.The most iconic example of this concept in design is The Olympics logo. You likely see it as five overlapping
circles because the whole shape is harder to understand and describe. Another example would be Slack's old logo. Rather than seeing a combination of different colored squares and semicircles, you likely see the whole image of a multi-colored hashtag.7. The Principle of Uniform ConnectednessThis principle proposes that visually-connected objects
are more related than objects with no connection. For example, in the diagram below, even though there are two squares and two circles, we see the square-circle pairs as more strongly related because the line visually connects them.Designers typically use this principle to visually illustrate a process or illustrate connected ideas, as shown in the
screenshot from Superside’s blog on ContentOps below.8. The Principle of Common FateThe Principle of Common Fate is the rule that objects that move in the same direction seem more related than elements that are stationary or move in different directions.You can often see this principle at work on product pages. For example, in the screenshot
from the Allbirds website, you can see that all the sneakers are facing the same direction. However, in the photos at the bottom of the screen that depict different types of shoes, the models' feet all face different directions.9. The Principle of ParallelismSimilar to Common Fate, the Principle of Parallelism is the understanding that parallel objects are
seen as more related than elements not parallel to each other, as you can see in the diagram below.We can see this principle at work on Away's home page. Many of their images depicting their products place the objects parallel.In contrast, images of travel destinations at the bottom of the page are not parallel, underscoring their differences.10. The
Principle of Focal PointsAccording to this principle, contrasting elements stand out more to us than similar ones. For example, in the image below, our eyes are drawn to the red square because it's a different size, shape, and color than the black dots surrounding it.Most designs have focal points because they help direct your audience's eye to an
important element or drive them to take the desired action. For example, call-to-action buttons are usually contrasting colors, as you can see in the Honeybook homepage screenshot below. Our eyes are naturally drawn to the bright teal color because it stands out from the darker colors on the page.11. The Principle of Past ExperienceLastly, we have
the Principle of Past Experience, which is the rule that our past experiences influence our visual perception. So, for example, you likely interpret the red, yellow and green circles below as a traffic light because that is where we often see these colors and shapes.Past Experience typically shows up in app icon design because universally understood
shapes can convey a lot of information without taking up a lot of visual real estate. For example, many of the default Apple apps have recognizable shapes and symbols: the FaceTime icon is a video camera, the mail app features an envelope, the clock app looks like a clock, etc.But, since we don't all share the same experiences, past experience is the
weakest of the Gestalt principles. Colors and shapes can have varying meanings across different cultures or generations.Take Microsoft's save icon, for instance. The icon depicts a floppy disk, an object that many younger people don't even recognize.Applying the Gestalt Principles of DesignWhen it comes to our design services, it is always important
to apply these principles to get the most out of the designs, regardless if it is motion, static or video that is being designed.It doesn't matter what kind of designer you are; understanding the Gestalt principles and their underlying psychology will improve your work. Why? Because design is all about purpose. It's about solving problems.If you design
products and experiences according to the natural ways our brains process visual information, the end result will be a lot more intuitive and user-friendly. And if you want to keep learning about design best practices, you should check out our Digital Ad Design Guide.Publish once. Deliver everywhere. Our DesignOps platform puts your brand in front
of the right people, everywhere. Unlock seamless content distribution. Access your audience. Piotr Smietana Director of Brand & Marketing Creative Piotr is a Director of Brand & Marketing Creative at Superside, based in Cracow, Poland. He's a video marketing expert with over 11 years of experience in digital marketing, advertising, gaming and
the film industry. When not at work, you can find him flying his drone on an epic adventure, jamming on the electric guitar or hitting up a nearby music festival. Expertise Home / Blog / The Gestalt Principles of Design Are Important in 2025 (Examples) Superside can help. Let's chat! By Emanuel Rojas Otero 11 min read There’s no denying that
today’s marketing and creative teams are under more stress than ever. To deliver high-performing, top-quality assets at scale, many teams are getting fewer resources, smaller budgets and tighter deadlines.As an ever-increasing number of brands compete for audience attention, the demand for compelling content is getting higher—and essential for
creative teams to meet.It’s no surprise then that in-house marketing and creative teams are turning to advanced creative support solutions to help enhance efficiency, streamline workflows and optimize production processes.From Al-powered design to cloud-based collaboration software and outsourced creative services, these solutions transform how
teams work, allowing them to produce more assets faster without compromising quality.Our best advice to teams and enterprises on how to get this right? Make Superside your creative team’s creative team and free up your team to do their best work. By Emanuel Rojas Otero 13 min read Are your internal creatives battling to keep up as the demand
for authentic, trustworthy content grows? For many brands, outsourcing creative makes sound financial sense. Plus, partnering with an experienced creative services team can bring fresh ideas and impressive scalability.80% of customers say that the experience a company provides is just as important as its products or services, meaning that driving
great customer experiences is essential in 2025. Once again, creative partnerships pay dividends, as many creative agencies go well beyond KPIs to drive genuine cultural impact and build trust.Unlike traditional agencies, creative partner agencies also typically act as an extension of your team. Work with Superside, for example, and our talented
designers will become your creative team’s creative team. By Roger Match 11 min read In 2024, brands used engaging user-generated content (UGC) in their marketing strategies, with TikTok lookalike contests and the Al ‘90s yearbook challenge trend sparking significant social media engagement. Pepsi leaned into nostalgia for its rebrand, while
Starface turned functional skincare into a fashion statement.In a content-saturated world, brands must keep up with social media graphic design trends to stand out and remain relevant. As converting followers into customers grows more challenging, creating distinctive, scroll-stopping content can help your brand cut through the noise.Collaborating
with a fully managed team of creatives who understand the latest social media design trends is an excellent place to start.And who better to guide us through this year’s key trends than Superside’s Executive Creative Director, Kae Neskovic, and Juan Cistoldi, Creative Strategist.Let's dive in: By Roger Match 12 min read Limited time, budgets and
internal resources can turn creative production into an uphill battle. That’s why outsourcing creative services for enterprises is such a win.Creative outsourcing can supercharge your brand without breaking the bank. In fact, nearly 46% of marketers say they’ve outsourced aspects of their work in the past year to access talent, streamline workflows,
scale projects efficiently and save costs.By expanding your creative team, either with internal or external resources, you can unlock capabilities that put you ahead of competitors. But should you hire new staff members or outsource your creative? How can you reduce costs while getting the creative you need? Should you get a creative team for your
creative team?We weigh up the pros and cons, and explore top creative outsourcing services for enterprises—the perfect place to start your search for external help.4 Core Benefits of Creative Outsourcing for Enterprises Imagine walking through a gallery and feeling an unexplainable connection to the art. That’s the power of closure gestalt
examples at work. This psychological concept helps you perceive incomplete shapes or patterns as whole, creating a sense of completion in your mind.Closure gestalt refers to the mind’s ability to fill in gaps within incomplete shapes or patterns, creating a perception of wholeness. This principle is widely applicable in various fields, from art to design.
Here are some clear examples that illustrate closure gestalt:Incomplete Shapes: When you see a circle with a small segment missing, your brain perceives it as a complete circle rather than an open shape.Logo Design: Many logos use partial elements that suggest shapes or letters. For instance, the FedEx logo incorporates negative space to form an
arrow between the “E” and “x.”Photography: A photograph featuring only parts of an object can still convey its full essence. If you take a picture of just one leg of a chair, viewers often recognize it as part of the whole chair.Typography: In typefaces where letters may be partially obscured, people still read them effortlessly due to closure gestalt.
Think about how you might read “A” even if part of it is hidden behind another letter.Art Pieces: Artists often leave areas blank intentionally. Viewers might observe an unfinished painting but feel compelled to visualize what’s not there due to their inherent closure tendency.Closure gestalt manifests in various visual and practical settings.
Understanding these examples enhances your perception of how the mind fills gaps, creating a sense of completeness.Incomplete Shapes: You often see circles or squares that appear whole despite missing segments. For instance, a circle with a small gap looks complete thanks to closure.Negative Space in Logos: Icons like the FedEx logo utilize
negative space effectively. The hidden arrow formed between the “E” and “x” illustrates how your brain completes the image without needing all details.Obscured Letters: In typography, partially hidden letters can still convey meaning clearly. Think about how you easily read “A” when part of it is obscured; your brain automatically fills in what’s
missing.Artistic Techniques: Many artists leave blank spaces intentionally, encouraging viewers to visualize what’s absent. This approach invites personal interpretation while leveraging closure gestalt principles.Closure gestalt finds relevance across multiple fields:Graphic Design: Designers apply this principle to create memorable logos that prompt
recognition despite minimal detail.Photography: Photographers often frame shots where subjects are partially out of view, leading viewers to mentally complete the scene, enhancing engagement.User Interface (UI) Design: UI designers use closure to guide users through incomplete elements or menus, making navigation intuitive and
seamless.Advertising: Marketers exploit this principle by using partial images or messages that stimulate curiosity, prompting consumers to fill in the blanks.These examples illustrate how closure gestalt operates within both visual art and everyday experiences, shaping our understanding and interaction with our surroundings.Understanding closure
gestalt influences how you perceive and interact with the world. This principle highlights the brain’s ability to fill in gaps, impacting emotional responses and cognitive processing. When viewing incomplete images or patterns, your mind seeks to create a whole, which can evoke feelings of satisfaction or completion.Closure gestalt significantly affects
perception and cognition. It allows you to recognize objects even when they’'re partially obscured. For instance, consider these examples:Incomplete shapes: You see a circle missing a segment but still perceive it as complete.Obscured text: Letters partially hidden remain legible due to your brain’s ability to infer missing parts.This cognitive process
enables faster recognition of familiar objects and aids in efficient information processing.Designers leverage closure gestalt principles to enhance visual communication. By using negative space or incomplete visuals, they guide your attention effectively. Examples include:Logos: The FedEx logo uses negative space creatively; the arrow formed
between the ‘E’ and ‘x’ suggests movement.User interfaces: Buttons designed with partial outlines encourage interaction by inviting you to “complete” them visually.Such design strategies not only attract attention but also improve usability by aligning with how you naturally perceive shapes and forms.Engaging with closure gestalt through practical
exercises can enhance your understanding of this psychological principle. Here are some effective ways to illustrate closure in various contexts:Incomplete Shapes: Draw a series of incomplete geometric figures, such as circles or triangles. Observe how your mind naturally fills in the missing segments, creating a perception of wholeness.Negative
Space Exploration: Examine logos that utilize negative space, like the FedEx logo. Identify how the white space between letters forms an arrow, demonstrating your brain’s ability to perceive hidden elements.Obscured Letters: Create sentences where certain letters are intentionally obscured or partially erased. Notice how you can still read the text
without difficulty due to your brain’s filling-in capability.Visual Puzzles: Use puzzles that require you to complete images based on partial outlines or shapes. This exercise showcases how quickly and effectively your brain completes visual information.Art Analysis: Visit an art gallery and focus on artwork featuring unfinished sections or blank spaces.
Reflect on what emotions arise from these pieces and how they prompt you to visualize absent elements.By participating in these exercises, you’ll gain firsthand experience of closure gestalt in action and deepen your appreciation for its impact on perception. In this post we go over the Gestalt principles of design with examples of each principle. The
gestalt theory in art aids in creating visually pleasing designs and art works. By better understanding these principles, you can integrate these principles into your own art or designs.The gestalt principles in design and art are a set of six principles which include closure, similarity, proximity, continuation, symmetry/order (pragnanz), and
figure/ground. Others principles such as emergence, common region, focal point, invariance, and past experiences have been added more recently. When you instinctively find a design or piece of art good or aesthetically pleasing there are likely gestalt principles at play. The Gestalt principles explain how our minds naturally organize visual
information, making sense of complex images by simplifying them into patterns and relationships. These principles are invaluable in creating art and design that is engaging and easy to interpret. Let’s explore the core principles with relatable examples.You've likely seen several of these principles at work in art before and couldn’t quite put your
finger on why such designs were so compelling or interesting to look at.So lets get into some key points on the Gestalt principles as well as defining each principle with examplesCheck out our other principles of art:At its core, the Gestalt theory posits that the human brain intrinsically strives to perceive order from chaos by transforming complex
scenarios into organized, complete systems. Based on the Gestalt theory of psychology, it focuses on the whole rather than its partsThe primary gestalt principles widely used in the creative fields like art and design are figure and ground, similarity, proximity, and closure.(other principles are more popular UX (user experience) and UI (user interface)
and heavily used in website or application design) Specifically for art, gestalt principles work very well with human faces and figures since our brains are biologically programmed to easily recognize them Lastly, these principles serve as guidelines rather than strict rules - they also can overlap with one another in terms of theory and
applicationAgain, the Gestalt theory gravitates towards the premise that humans inherently desire to perceive their world as a coherent and organized whole. This cognitive inclination seizes the variety of visual cues surrounding us daily, discerning patterns and transforming scattered stimuli into an organized, unified entity. The consequent
perception thus proves to be a cohesive balance of individual parts that are far more meaningful collectively than in isolation.It states that perception isn’t just about receiving individual sensory signals. Instead, focuses on the mind’s ability to sift through these signals quickly and efficiently organizing them into patterns and relationships to reach
meaning and structure. The German word ‘Gestalt’ can translate to ‘form’, ‘pattern’, or ‘whole’, reinforcing this concept of coherence rising from chaos.As an example, think about how easily we identify faces in crowd. Various features like eyes, nose, mouth are strung together instinctively by our brains, allowing us to recognize a familiar face.Gestalt
theory’s application isn’t confined to psychology. It extends heavily intoart and design, where its principles creatively govern visual perception. Here are the 6 common gestalt principles:Proximity/Grouping: Elements close to each other are perceived as a single group. For example, menu items on a website are seen as one unit because they are near
each other. Figure/Ground: Our vision separates objects from their background. A logo on a solid background, for example, stands out as the figure against the ground. Continuity: Our eyes follow paths and see separate elements aligned in a direction as a continuous line. A row of dots forming a curve is perceived as one fluid line. Closure: We
perceive incomplete, often more simple shapes as being complex or complete shapes. The WWF panda logo, though simplistic, is recognized as a complete panda by our minds. Similarity: Similar looking elements are perceived as part of the same group. Identical red balloons are seen as a cluster rather than individual balloons. Symmetry/Order: We
are inclined towards symmetrical and orderly arrangements, finding them more cohesive and calming. The balance in symmetrical artworks or architecture aids in easy comprehension.First let’s look at Proximity/Grouping further, it hones in on how our brains are inclined to link elements positioned closer together, viewing them as a cohesive cluster.
In the example above, we see the dots on the left as one group since they are space closely together; while we see the dots on the right as two groups since they are spaced apart. The rule of proximity also outweighs both color similarity or differences in shape or color. For example, even though the dots are different colors in the above image, we still
see them as part of the same group due to how close they are to each other.The principle of Figure/Ground is actually quite common. An example of this is when your eyes can perceive two different images from one single image based on whether you focus on parts of the foreground (figure) or background (ground). Artists often use negative space to
create dual images or hidden meanings. White Space and Negative SpaceStrategic use of white space (or negative space) enhances focus and clarity. By leaving areas of a canvas blank, artists can draw attention to key elements and make complex images easier to digest.Examples:M.C. Escher’s Day and Night masterfully uses figure-ground
principles, where the birds flying in opposite directions emerge from the interplay between light and dark shapes. In The Creation of Adam by Michelangelo, the vast empty space between God and Adam emphasizes the significance of their outstretched hands, making the connection more impactful. Lastly, probably one of the most common examples
of this principle is “The Ruben Vase” shown above where you can see a vase (foreground) if you focus on the purple outline or two faces (background) if focusing on the tan outlines.This principle is also sometimes defined also as “Multistability” which again simple means that there are multiple different complete images that our brain can latch onto
based off one single design.The Gestalt principle of Continuity describes our propensity to understand individual elements if they flow or align in a certain direction as a singular, continuous form rather than distinct parts. For instance, consider a series of dots arranged along a curvature. Even though the elements are separate dots (and different
colors), your brain naturally interprets it as one fluid, connected curve.Likewise, Gustav Klimt’s painting ‘The Tree of Life’ provides a visualization of the continuity principle. Although composed of separate spirals, circles, and lines, the eye follows the continuous flow of the branches, interpreting them as intertwined paths, thereby creating a
perception of unity and fluency in his piece.Moving on to Closure, another essential Gestalt principle, this one deals with our cognitive tendency to perceive a unified whole set even when it is actually irregular or incomplete. In the image above our mind perceives a carrot being held by the bunny even though it is not fully outlined. This principle is
pretty common in different brand logos as well as abstract pieces of art. This principle is also quite common in abstract pieces of art. For example, in a drip painting by Jackson Pollock. Our eyes may be looking for recognizable patterns and seek hints of imagery among the chaos. Again, the principle of closure allows our minds to fill in missing pieces
to form a complete image. Even when parts of an object are absent, we naturally perceive it as whole.In practice: A cluster of green circles might form the outline of a tree, even if the trunk isn’t drawn. Example: The World Wildlife Fund’s panda logo is a great use of closure. Despite being a series of simpler shapes, our minds easily identify it as a
panda.Next, we have the theory of Similarity. It argues that elements appearing alike—Dbe it in size, color, or shape—hold a higher probability of being perceived as related or part of the same group. By implementing this principle, artists intellectually instigate viewers to find connections where they might not naturally occur. Similarly, using similarity
in design could dictate how users navigate their way around a website or understand content hierarchy. In terms of User Experience (UX) or User Interface (UI) , underlined, blue text throughout a webpage signals similarity and conditions viewers to understand these are clickable links.Again, this principle states that we group similar elements—by
color, shape, or size—into a cohesive unit.In nature: Flocks of birds are seen as a single stimulus because of their shared movement and spacing. In art: Repeating circle shapes or basic shapes creates rhythm and harmony, often seen in minimalist designs or patterns.Example: Wassily Kandinsky’s Several Circles uses repeated circle shapes in
different colors and sizes, showing how similarity can create balance and intrigue.The Gestalt principle of Symmetry/Order dictates that our mind is prone to perceive objects as symmetrical and in a specific order, contributing to a sense of visual calm and cohesiveness.Symmetry helps our brain immediately make sense of a specific design or
artwork. Plus they can be very pleasing to the eye. Whether it be architecture, film, or artwork, our eyes like symmetry and order. Symmetrical structures or artworks are far easier to understand because our brain can intuitively process the recurring pattern. In the below artwork our mind immediately recognizes symmetry, and that the focus should
be placed upon Plate and Aristotle in the center. The School of Athens by RaphaelHowever, too much symmetry can also lead to a pitfall of predictability and monotony. Therefore, artists and designers often introduce minor disruptions in the symmetry (asymmetry, to be precise) to add a dash of intrigue and dynamism. So, the key here is achieving a
fine balance between the predictable symmetry that pleases the brain, and surprising asymmetry that challenges and engages it.An overarching principle of the Gestalt theory is that brains can make sense of complex designs by perceiving the whole before recognizing individual parts. It’s like your brain sees the forest before it identifies the
trees.The focus is on the overall shape and final outcome rather than the elements that combine to form these designs.Some common examples of this principle is when a combination of images or objects are specifically placed to make up a larger design. See the below logo from Ocean Conservancy for instance. Designs of sea creatures are
specifically placed to make up the letter “O”:Emergence goes beyond just pattern identification; it suggests that a comprehensive design is upheld beyond just merging individual elements. It's about enabling nuanced alterations, similarities, and differences. In essence, it’s about making a design something more than just an assembly of its
parts.Another principle that builds off of the Proximity/Grouping principle is that of “Common Region”. This principle is commonly seen in website design. While proximity or closeness of certain object will always be a key factor, the Common Region principle goes further by stating that elements are perceived as part of a group if they are in within a
clearly defined boundary. Within the digital realm and specifically website design, think about how menus or sidebars function. The objects or options within these defined areas are naturally perceived as being grouped together, providing structure and order to a page.Since when elements are placed close together, we perceive them as related - this
principle is crucial in understanding layouts that need to direct attention or establish groupings.Example: In Pablo Picasso’s The Weeping Woman, fragmented parts of the face are arranged with proximity to convey emotional intensity while maintaining a cohesive composition.Here we have the another overarching Gestalt principle - Invariance
which asserts that objects can be recognized irrespective of their orientation, position, and scale in relation to other elements. Simply put, our brains recognize an object’s identity even if it undergoes transformations in its display.A relevant analogy to illustrate invariance is recognizing the letter ‘A’, no matter its font style, orientation, size, or color.
You would still identify it as ‘A’, thanks to the principle of invariance at work.In the realm of art and design, this principle is deemed vital. Artists and designers use it to their advantage while creating masterpieces that must retain their identity in various contexts. For instance, designing a logo that can be recognized, whether it’s on a business card
or a gigantic billboard, regardless of its size or its orientation, showcases the principle of invariance in action.The principle of Focal Point in Gestalt theory expands on other principles like symmetry and similarity. It refers to the element within a design that draws the most attention. For an example we can look at Vermeer’s Girl with the Pearl
Earring. The pearl earring is placed just off center and was painted with bright and luminous white against the black background. Making something the focal point can be achieved through contrast, color, size, or placement. The focal point acts as an anchor or a starting point for the viewer’s journey through the artwork or design. It’s where the eye
is naturally drawn first, before exploring the rest of the design. Expanding upon proximity, common region, and similarity is Uniform ConnectednesslIt is the principle that elements connected to each other by uniform visual properties, such as color, shape, or texture, are perceived as a single group or unit. The suggests that visual connections can
override physical separation, making disparate elements appear more cohesive. For example, in a graphic design, elements like buttons or icons with the same color and style are perceived as related or part of a functional group, even if they are physically apart. This principle is key in creating a sense of order and organization in both art and
design.Parallelism refers to the alignment of elements in a way that suggests a relationship between them, based on their orientation. When elements are aligned in parallel, our brains perceive them as part of a larger pattern or structure whether this be lines, words, images, or buttons. In artworks parallelism can be used to create a sense of
harmony and balance, guiding the viewer through the design in a seamless, intuitive manner.The principle of Past Experiences in Gestalt theory emphasizes that our perception is heavily influenced by our previous experiences and cultural background. Universal symbols that we have past experience with can influence how we interpret a design.
Here are some universal symbols that we are frequently exposed to in the United States:This principle acknowledges that individuals bring their own unique interpretations to a design or artwork, based on their memories, experiences, and cultural context. For example, a certain color or symbol might have specific connotations for someone from a
particular cultural background, influencing how they perceive a design. This principle highlights the subjective nature of perception and underscores the importance of considering the diverse backgrounds of an audience in design and art.Darker colors create contrast and depth, often directing the viewer’s gaze to lighter areas of focus. Abstract
shapes and patterns can be structured using Gestalt principles to make even the most experimental designs feel intentional.Example: Piet Mondrian’s Composition with Red, Blue, and Yellow uses basic shapes, simpler shapes, and contrast to establish order within abstraction.Gestalt principles have an indisputable stronghold in the realm of UX/UI
(User Experience/User Interface) Design. They govern how user interface designers construct an intuitive and seamless user experience. They allow designers to anticipate how users interpret visual elements, helping them build interfaces that feel natural and effortless to use.Here are some examples of Gestalt Principles commonly found in UX/UI
design:Proximity: This principle states that objects close to each other are perceived as related or grouped. In Ul design, this is used to organize information. For example, form inputs for address details are grouped together, signaling to the user that they are all part of the same category of information. Similarity: Elements that look similar are
perceived as part of a group. This is often used in navigation menus where similar font, color, and size are used for all menu items, indicating they are all navigational links. Continuity: This principle suggests that elements arranged on a line or curve are perceived as more related than elements not on the line or curve. In Ul design, this can be seen in
the way lists, menus, or even steps in a process (like a checkout process) are displayed in a linear fashion, guiding the user’s eye in a logical flow. Closure: Our minds tend to fill in missing information to create a complete, recognizable pattern. In Ul design, icons or logos might be partially obscured or minimalistic, yet users can still recognize them
based on their familiar shape or design. Figure-Ground: This principle involves the perception of elements as either being in the foreground or the background. A common use in UI design is the use of modal windows or pop-ups that appear over the main content, clearly indicating that they are the focus (figure), while the content behind is less
important at the moment (ground). Symmetry and Order: Symmetrical designs are perceived as harmonious and orderly. This is often used in layouts to create a sense of balance and stability. For example, a dashboard might have symmetrical columns for easy comparison of information. Focal Point: Elements that stand out visually will capture
attention. In UX/UI design, this could be a call-to-action button in a contrasting color, drawing the user’s attention and prompting them to take an action, like “Sign Up” or “Learn More.”Utilization of the Gestalt principle of closure streamlines design and enhances user experience. For instance, in a restaurant app, instead of displaying the very
detailed picture of a dish, a simple icon that includes aspects of the dish is provided. Users mentally fill in the details and recognize the dish, an illustration of mental closure, making the user interface simpler and more attractive. Remember that the science of perception when leveraged effectively gives birth to revolutionary designs that could enrich
user experiences, taking it to a whole new level.These principles aren’t confined to fine art—they’re everywhere in visual design, from logos to advertisements. By combining design principles like closure, similarity, and proximity, designers can turn ordinary visuals into captivating works.Whether arranging green circles to imply a tree or using
darker colors to create focal points, Gestalt principles make art more intuitive and impactful. They remind us that even in the most complex images, simplicity and structure are the keys to connection.The prevalence of Gestalt Principles in logos and designs is attributed to their efficiency in creating visually pleasing, harmonious compositions that are
easy to understand and memorable. These principles bring an extra layer of depth and meaning to a design while maintaining simplicity.Check the hidden “arrow” in the FedEx logoIn the field of branding and logo design, the principle of closure is a popular technique used by designers. It allows them to create minimalist designs that evoke intrigue
and engage customers. An example is the World Wildlife Fund logo, where our minds fill the gaps of the incomplete panda image, making the design impactful and memorable.A similar principle often leveraged is the law of similarity and proximity. By grouping similar elements together or placing elements close to each other, designers can generate
visual connections that bring a sense of order and efficiency to a design. FedEx logo is an exemplar of this principle - the hidden arrow between the ‘E’ and the ‘x’ implicitly communicates speed and precision, essential traits of their courier service.M. C. Escher, Day and Night.The Gestalt philosophy has significantly influenced a plethora of artists
throughout the centuries. One such artist renowned for embracing the Gestalt approach is M.C Escher. Known for his enigmatic and thought-provoking works, Escher ingeniously experimented with the Gestalt concepts of figure and ground, exploiting our innate tendency to separate the foreground from the background. Here’s a list of some other
popular artists who are recognized for their use of Gestalt principles:Piet Mondrian: A prominent contributor to the De Stijl art movement, Mondrian’s abstract works, especially his grid-based paintings, are prime examples of the use of symmetry, order, and simplicity. Andy Warhol: A leading figure in the visual art movement known as Pop Art,
Warhol’s works often played with the principles of similarity and repetition to create striking, iconic images. Victor Vasarely: Known as the father of Op Art, Vasarely’s works used contrasting colors and geometric shapes to create optical illusions, demonstrating principles like figure-ground and continuity. Bridget Riley: Another key figure in the Op
Art movement, Riley’s paintings explore the dynamic effects of optical phenomena and often use Gestalt principles like continuity and closure to create a sense of movement. Josef Albers: Famous for his work on color theory and as a Bauhaus instructor, Albers’ “Homage to the Square” series is a study in color interaction and relies on the Gestalt
principles of proximity and similarity. Salvador Dali: A surrealist artist known for his striking and bizarre images, Dali’s work often incorporated principles like closure and figure-ground to challenge viewers’ perceptions of reality. Wassily Kandinsky: Often credited as the pioneer of abstract art, Kandinsky’s compositions make use of balance,
contrast, and symmetry, effectively applying Gestalt principles to evoke emotion through abstract forms. Jan van Eyck: A Flemish painter of the Early Renaissance, van Eyck’s detailed panel paintings demonstrate an advanced understanding of the figure-ground relationship, particularly in his use of depth and detailed backgrounds. René Magritte: A
Belgian surrealist artist, Magritte’s works often play with reality and illusion, effectively using principles like similarity and closure to create thought-provoking images.artworks by Salvador Dali The term Gestalt originated in Germany and translates directly to “form” or “shape”. However, in the context of psychology and design, it is often understood
as a coherent whole, ‘greater than the sum of its parts‘’. Max WertheimerThis theory’s birth can be traced back to the early 20th century when German psychologists Max Wertheimer, Wolfgang Kohler, and Kurt Koffka laid its foundation. They asserted our innate tendency to perceive patterns and order in the sensory data we encounter, resulting in a
preference for grouping separate elements into a unified whole.Interestingly, the birth of Gestalt psychology was prompted by an observation Wertheimer made when he noticed peculiar light movement on a railroad trip, later termed the Phi phenomenon. This insight became the cornerstone for further developments in Gestalt psychology, which
essentially revolved around understanding human perception.Gestalt psychology became increasingly popular in the succeeding years, offering a unique perspective on perception and cognition differing from the then-dominant structuralist viewpoint. Despite turbulent times marked by World War II and the subsequent migration of many Gestalt
psychologists, the principles they formulated continue to resonate with artists, designers, and psychologists, influencing their work profoundly.The Gestalt principles describe the ways in which our cognitive faculties perceive, interpret, and contextualize the visual imageries scattered around our lives. The gestalt principles in design and art are a set
of six principles which include closure, similarity, proximity, continuation, symmetry/order (pragnanz), and figure/ground. Others principles such as emergence, common region, focal point, invariance, and past experiences have been added more recently. When you instinctively find a design or piece of art good or aesthetically pleasing there are
likely gestalt principles at play. Put more simply, these principles explain how our minds group or segregate elements to construct meaning and grasp our environment. The Gestalt principle of closure entails that our cognitive processes voluntarily ‘close’ open or incomplete figures, leading to the perception of a whole even if the actual information
provided to our senses is segmented or partial. Creativity in Gestalt theory refers to the novel and intriguing ways that our minds piece together disparate elements to create a cohesive, meaningful whole. Essentially, it describes the perceptual phenomenon wherein our brains instinctively seek order and organization amid chaotic, disjointed stimuli.
Whenever striving for a level of realism you should be using reference images. Gestalt principles can aim to enhance your drawing or artwork, but reference images help you accurately capture likeness, proportion, and dimension. Zack is the creator and main author of LateNightPortrait. As a late starter himself, he believes that anyone, regardless of
age, can create something special through practicing art. He spends most evenings drawing portraits and figures while listening to music. When not drawing or painting he can be found going for walks with his wife and attempting (and often failing) to train his dog. The law of closure is a visual perception law—or Gestalt principle—that describes
how humans have a natural inclination to perceive incomplete or fragmented visual elements as a complete object. The brain typically fills in the gaps in an image where there are missing parts to perceive a unified and coherent form. Show Hide video transcript The Law of Closure — The Mind Fills in the BlanksThe Gestalt law or principle of closure
is a recognized fundamental concept in the fields of design and visual perception. It comes from the 1920s’ German Gestalt school of psychology. The Gestalt psychologists explored how humans perceive and interpret visual stimuli and simplify complex images in certain ways. Gestalt is a German word that means “shape.” More precisely—in this
context—it refers to an organized whole that is more than the sum of its parts. The principle of closure is a grouping law of visual perception. According to the Gestalt psychologists, humans tend to perceive patterns using five main categories. These are the principle of proximity, the principle of similarity, the principle of continuity, the principle of
closure and the principle of connectedness (or uniform connectedness). The principle of closure at work—a dark triangle, even if the viewer sees three “Pac Man”-like heads “talking” to one another© Craig Barber, Fair UseHow Does The Law of Closure Work in Design?Closure holds great importance in various design disciplines—including graphic
design, user experience (UX) design and user interface (UI) design. When designers understand and apply this principle, they can create powerful visual designs—ones that are more engaging, memorable and effective in getting information across to users. One of the key reasons why the principle of closure is important in design is the mind’s ability
to simplify complex visuals fast and make a meaningful whole from individual elements. As with other principles like the law of continuity, this is a handy technique from the days of survival in the wild. Early humans had little time to perceive objects that were potentially hazardous, namely moving ones. The principle of closure is something that turns
up in various aspects of modern, everyday human life—and these range from how people recognize shapes and objects, to how they interpret symbols and logos. When designers use incomplete or fragmented elements, they can guide the viewer's eye. With that, they can encourage these users to mentally fill in those parts that are missing. This
technique helps cut down on visual clutter; plus, it allows for a more streamlined and cohesive design. What’s more, a good application of the principle of closure helps the user be more able to recognize and interpret the visual information in front of them quickly. The process is automatic—that’s because the mind strives to recognize the intended
form or object, anyway. This cognitive process is something that users experience naturally—to comprehend and navigate through visuals more efficiently. A better user experience results. The law of closure doesn’t just improve visual communication and the overall user experience—it adds depth and interest to designs, too. When they leverage the
viewer's active participation in completing the missing parts—and do it well—designers can create visuals that are both visually intriguing and evoke curiosity. This engagement can help capture the viewer's attention and leave a lasting impression with a brand. Closure “permits” viewers to question things as well as see them. © Eva Shicker, Fair
UseGetting Closure on Closure - The Evidence for ItThe principle of closure has been the subject of extensive study through empirical research and observations. Numerous studies have shown that users and viewers do indeed respond to closure in visual stimuli. The German psychologists Max Wertheimer, Wolfgang Kohler and Kurt Koffka provided
early evidence of how humans perceive and respond to closure through experiments involving such stimuli. In more recent studies, neuroscientists have used brain imaging techniques, such as functional magnetic resonance imaging (fMRI). They’ve done this to look closely at the neural processes that are associated with closure perception. These
studies have shown that when individuals encounter incomplete or fragmented visual stimuli, specific areas of the brain that are responsible for recognizing and completing patterns become active. This neural activity suggests that the brain automatically fills in the missing parts so the person can make out a complete object from an incomplete

form. Another point is that user testing and user feedback in design projects have consistently shown that closure plays a large role in how users perceive and understand visuals. Designs that effectively use closure principles tend to bring positive responses from users—responses that include increased engagement, improved comprehension and
enhanced memorability. Although the viewer can still tell B is a circle, A is more obviously one with closure. © Alita Joyce, Fair UseBenefits of Using the Law of Closure in UX DesignWhen designers apply closure well, they can make effective use of users’ tendency to fill in the blanks in images. Closure helps to: 1. Simplify Complex
InformationClosure boosts the user's ability to understand and navigate through the interface—a phenomenon that leads to a more intuitive and efficient user experience. 2. Enhance Visual EngagementClosure adds depth and interest to designs—and makes them visually engaging. Since it’s about getting the viewer actively involved in completing
missing parts, closure can capture attention and make a memorable impression. 3. Facilitate Pattern RecognitionClosure helps when it comes to pattern recognition—letting users quickly spot and make sense of visual elements. Users—from mentally completing missing parts—can recognize forms or objects that are familiar to them. This fact enables
efficient information processing and decision-making. The viewer can fill in the missing information at a glance, such as the two other heads. © PBS, Fair UseHow and When to Apply the Law of ClosureUI and UX designers can apply the law or principle of closure when they use the key technique of utilizing incomplete or fragmented visual elements.
They intentionally incorporate these in their design work to encourage the viewer's participation in completing the missing parts. Main uses of closure include: Logo DesignDesigners frequently use the law of closure in logo design. With this principle, they can create logos that are simple yet intriguing—logos that feature simple or abstract shapes
which come into view easily for the user. For instance, they make logos that use negative space to suggest that there’s a shape or object that isn't explicitly drawn. This doesn’t just make the design more engaging; it helps in brand recall, too. For example, the World Wildlife Fund’s panda logo—with its iconic form—is an embodiment of the law of
closure. The World Wildlife Fund’s iconic panda logo is an example of closure in the wild—as outlined here.© Tangient LL. Fair Use Interface Iconslcons are an integral part of any interface—and they serve as visual cues for various actions or functions. Whenever they use the law of closure, designers can make icons that are minimalist yet effective—
ones that users can easily recognize and understand. On this Google Slides’ piece, the shape icon of a circle appears over what the human eye sees as a square. © Alita Joyce, Fair UseSignaling Additional ContentDesigners also leverage the law of closure to indicate the presence of additional content and encourage interaction. For example, showing
only parts of an item in a carousel tells users that more items lie past the visible area. Even if users can't guess the exact details of the partly displayed item, the fact that it’s incomplete suggests they can find more. Intrigued, they will feel prompted to interact with the digital product. Carousels utilize the principle of closure here. © Craig Barber,



Fair UseBest Practices to Apply the Law of Closurelt takes thoughtful consideration to apply closure to user interfaces. Design elements and their arrangement need to become meaningful instantaneously. Some best practices and tips on how to effectively apply the principle of closure to Ul design include the following: 1. Simplify Visual
ElementsDesigners do this to lessen unneeded complexity. Don’t clutter the interface with excessive details—this can keep users from perceiving closure. Instead, focus on using clean lines, minimalistic shapes and forms that are easy for users to recognize. 2. Use Negative Space StrategicallyNegative space—also called white space—plays a crucial
role in closure perception. So, use negative space in a strategic way to create implied shapes or forms. Carefully arrange and balance the empty areas around visual elements to help users mentally complete the missing parts and so they perceive a coherent whole. Closure and space - important parts in a design strategy to help users find their way,
right away. © Travis Jones, Fair Use3. Maintain Consistency in DesignConsistency in design is a vital thing for closure perception, so establish consistent visual patterns—Ilike using similar shapes, colors or styles for related elements. Consistency helps viewers mentally group these elements together and then perceive them as a unified entity. 4.
Leverage Other Gestalt PrinciplesOther Gestalt principles—like proximity, similarity and common fate—can enhance how users perceive closure. So, use these principles to organize visual elements in a way that encourages viewers to mentally group them and perceive them as being a cohesive whole. 5. Consider Context and User ExpectationsThink
about the users’ context: what are they typically doing? Where are they? How many steps must they take to complete a goal? Designers need to know the user journey regarding how users encounter the design. An understanding of the user scenario is vital for designers to grasp—and understand well—and work with the expectations of the target
users. So, design elements should fall into line with the users' mental models and expectations; that will make it easier for them to complete the missing parts. A design that’s too abstract or that diverges a great deal from user expectations may keep them from being able to perceive closure. 6. Design Minimalist IconsDo this to give users an easy
advantage and help them on their way. The less “busy” an icon looks, the better—and closure is a smart and economical tool to hint at function. 7. Use Closure to Indicate The Presence of Additional ContentDo this to encourage interaction—for example—in a carousel or below the fold in the screen. It’s especially vital to signal to users this way if
important options aren’t readily visible on the screen that loads for them. 8. Test and IterateConduct user testing and collect the feedback to assess how effective the users’ perception of closure is in your UI design. Iterate and refine the design based on user insights to ensure a seamless and intuitive user experience. User feedback will provide
valuable insights into how users perceive and interact with the design, and visual closure—like other Gestalt principles—is a fundamental area to trial. Users will be the ones to determine how successful a design is in the wild. © Eduard Volianskyi, Fair UseWhat Else do Designers Need to Know about The Law of Closure?There are important factors
to bear in mind when it comes to designing with the principle of closure—and here are some of them: 1. Cognitive LoadThink about what sort of cognitive load closure perception may put on users. Closure can simplify visuals, indeed, but it may also call for some mental effort from users to complete the missing parts. Designers should strike a balance
between closure and cognitive load—a crucial thing to help make sure of a seamless user experience. 2. Ambiguity and MisinterpretationConsider the contextual relevance of closure in a design—closure mightn’t be applicable or effective in all contexts. So, assess whether closure is in line with the goals, content and target users of a UX design
project. It should enhance the user experience and not create confusion or ambiguity. Inconsistent or incorrect interpretations will work against the design message. Ensure that users mentally complete missing parts in the same way, to make the same meaning. 3. AccessibilityMake sure that closure doesn’t hinder accessibility for users with visual
impairments or cognitive challenges. As with color, shape and other factors, design elements should be perceivable and understandable without relying heavily on closure perception. Give users alternative ways to understand and interact with the interface for a more inclusive experience. 4. Balancelf designers add too many details in an image
intended to trigger the closure response, it will defeat the purpose. An image needs to cue users to do the “automatic” work of completing the picture mentally, not feed them the whole story directly. Meanwhile, providing too little information will make it difficult for users to fill in the gaps. That sort of hesitation can lead to confusion and frustration.
So, when it comes to segmenting content or page elements, consider just how much of that element will be on screen. What’s more, look at whether it's enough to communicate value and function. 5. Below-the-Fold and Mobile UI ConcernsAlso be careful with the fold, especially on smaller screens. A tangent issue of closure is that users might assume
a screen is complete because their minds have filled in the blanks prematurely. So, be sure that the users feel prompted to move or scroll down for more essential information or calls-to-action. The segmented objects of Lucid appeared beyond the screen—to tell users they could swipe horizontally to discover more content. © Alita Joyce, Fair Use6.
Test and Test AgainTesting is the only way to make sure that users can get the full picture. For example, can they understand what an icon represents right away? Designers may need to simplify the visual complexity of icons. User testing will show if users can decipher elements quickly, as well as how their perceptions may diverge if any elements
need tweaking. Overall, the law or principle of closure is a common and handy resource in a designer’s toolbox and a tried-and-tested design decision to include. Still, it can be difficult to apply to great effect at first. While designers shouldn’t underestimate its potential, neither should they underestimate the thought and strategy that are needed to
leverage it best. As with visual hierarchy and color theory, principles like the Gestalt law of closure are essential to master in user interface design. Designers who understand the power of such tools can use them to create visually compelling and cohesive designs that resonate with their target audience, optimize user experience and drive
engagement further with their design work. Good use of closure can help brands signal an iconic look simply and effectively as household names. © Carrefour, Fair UseLearn More about the Gestalt Law of ClosureTake our Gestalt Psychology and Web design: The Ultimate Guide course.Read our insightful piece The Laws of Figure/Ground, Pragnanz,
Closure, and Common Fate - Gestalt Principles (Part 3) with examples of the law of closure and other Gestalt laws.Consult our piece in Gestalt principles of form perception in the Glossary of Human-Computer Interaction.Find further fascinating insights in Principle of Closure in Visual Design | by Alita Joyce.Read more in-depth information in Gestalt
Theory: How Our Minds React to What We See | by Cidinha Moss.



